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Design Principles

Be personal

it is a conversation 
with a friend, not a 
transaction with a 
brand

Be consistent

the interface is calm 
and predictable

Be playful

we believe 
shopping 
should feel like 
a small 
adventure

Be transparent

Be aesthetically pleasing

our mugs are works of art—
and the interface should be 
too

we want people to 
trust what they 
buy—and who 
they’re buying 
from

Design System

Typography:

Nunito Sans

Heading 1

Heading 2

Paragraph Large

Paragraph Large Bold

Paragraph Medium

Paragraph Medium Bold

Paragraph Small

Paragraph Small Bold

Button Large

Button Medium

Button Small

HOME WISHLIST SEARCH ACCOUNT

1

Get off first your order 


Promo Code: 

15%

SWEET

Added to cart

Soft, rounded, and friendly—

Nunito Sans brings warmth and 

clarity to our app, echoing the 

handmade charm of our ceramic 

mugs.

User Needs & Expectations

User wants to navigate an App easily can easily browse and filter mugs by 
category, price, color, material, and 

sustainability.

User wants to view details of the 
products

User wants interactive and 
engaging user experience

Clear Product Information

Color  Palette

User story

As an online shopper, I want to be able to navigate an e-commerce 
application easily, search for products, and view their details so that I can 
make informed (and optionally sustainable) purchasing decisions.  In 
addition, I want the website or web app to have an interactive and engaging 
user experience that includes gamification to incentivise me to engage with 
the platform.

Mood board inspiration

The mood board for our mug application draws from warm, cozy aesthetics and a soft pastel color 
palette. It features handcrafted textures, ceramic mugs, and cozy home settings. Pastel tones—like 
blush pinks, lavender, mint, and soft beige—create a calm and inviting atmosphere. Combined with 
playful patterns and natural elements like wood and clay, the overall look evokes comfort, creativity, 
and artisanal charm

Design Process

Emphatize Define Ideate Prototype Test

Design Process

Project Overview

Sweet Mug is an e-commerce Mobile app that helps users easily search, browse, and explore product details to make informed and 
optionally sustainable shopping decisions. It offers an intuitive interface, smart search features, and interactive elements like rewards, 
badges, and eco-scores to enhance engagement and promote mindful purchases.


The Product: 

Sweet Mug app helps users quickly find, choose, and order hand-
made and sustainable items.

Purpose:

09.06.2025 - 20.06.2025



Project Duration:


UX/UI designers are designing the Sweet Mug mobile app from conception to 
delivery, focusing on a seamless shopping experience, sustainable product 
discovery, and engaging gamification features.


Our Roles: 

Competetive  Analysis

Westwing Etsy s.

Drippypots Potteryfortheplanet

Motel a Miio H&M

InstagramInstagram

Low-fi wireframes

Primary #D6D3F6

Secondary #D3F6E8

Tertiary #F6D3E1

Hi-fi Prototypes

Home page

Filter Page

CTA

 Basket Cart

Add to Favorite

Filter by size

Filter All Product 

Filter All Product 

See All Categories

Category filtering

Price  Range filtering

Product page

Oder Confirmation page

CTA

Close 

(back to the homepage)

Back to product page

Purchase Tracking 

Usability Testing:

Scenario:

Shopping for a Unique Gift.

You’re browsing for something special to treat yourself—or maybe as a little 
surprise gift for someone you care about. You love items that feel personal, 
handmade, and meaningful.

Imagine you're using a new online shop that sells beautiful hand-crafted ceramic 
mugs. You're curious to explore what they have and you want to buy two mugs 
that catch your eye.

Overview:

We conducted usability testing with 7 participants on Maze, 
combining live and unmoderated sessions. Feedback from story-
driven tasks helped us refine our wireframes while staying true to 
our design.

Participant completed the task successfully

Task User 1 User 2 User 3 User 4 User 5 User 6 User 7

Task 1: Explore and Check Out the Blue Mug


Task 2: Add to Cart & Review


Task 3: Filter and Find a Green Mug "Forest"


Task 4: Add the Green Mug "Forest" and Apply Promo 
Code

Task 5: Complete the Checkout


Before
Iteration

�� Style & Visual 
Changes

After
Iteration

HOME WISHLIST SEARCH ACCOUNT

�� Search Icon at 
the top

�� Promo Code 
Displayed on 
home page

�� Evaluated 
typography and 
Spacing

�� Layout & 
Alignment

�� Visual Hierarchy 
& Usability

Thanks for 
watching!

Conclusion:

Usability testing revealed the need for a top-right search icon, clearer filters, 
and a price range slider. Users called the interface “clean” and “elegant,” 
aligning with our goal of a personal and visually appealing app.

Design TimelineDesign Timeline

Week 1 Week 2

Going forward

Takeaways , Nextsteps

Define Needs& Expectations

Deep analysis of a user story

Understanding the user 

Focus on main points in user story

Search for inspiration  

 Inspiration for mood boards and analysis of competitors

Core values, Values Impact on users, Iteration

Starting the design

Refining the design

Mockups, Design system, High-fidelity prototypes, Accessibility 
considerations


